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Audience Polling

ÅAs part of a presentation on Innovation Success at 
the Leatherhead International New Products Forum 
in Dublin, MIH ran an interactive poll using our voting 
keypads and polling software

Å77 delegates from European food and drink 
companies and institutions provided quantitative 
opinion data on:
ÅInnovation success
ÅConsumer Trends
ÅThe likelihood of success of products presented 

by Innova during the forum.
ÅThe following slides were generated instantly and 

displayed to the audience in session



Voting Instructions



Sample Demographics

Two thirds of delegates work in Marketing, R&D, or NPD

We can cut the rest of the response data by these demographics



Overall Success score

Only a quarter of delegates feel that their company is successful at innovation. 

Average score 2.8/5 = 56% 



Efficiency of Innovation Management

Two thirds disagree- a vast majority of the audience donôt think they are 

efficient at managing innovation



Speed to market

Similar picture; only a quarter think they are good at delivering innovation at pace. 

54% average score



The most important measures of individual NPD success 
(KPIs) in my business are: (1 st /2 nd /3 rd choice)

Financial measures (ROI and Sales Value) top the list 

Significantly ahead of all other KPIs

Low score for ñotherò suggests all KPIs are covered



Ranking of critical success factors (1 st /2 nd /3 rd choice)
a) Innovation capabilities

Developing and using marketing concepts and having a clear 

innovation strategy top the list. 

Involving consumers in the creative process is the least critical factor



Ranking of critical success factors (1 st /2 nd /3 rd choice)
b) Wider business capabilities

Senior management commitment and an innovative culture are more 

important than resources.



The most important trends that will impact business in 2008
(Trends identified and elaborated by Innova)

Natural beats all-by a distance



The likelihood of success of 10 products identified by Innova. 
(Delegates pre -screened these 10 from 97 exhibited)

Those most likely to succeed were positioned against female targets 

and both have beauty/appearance promises 


